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ADVERTISING & PROMOTION 

Is there life after coupons? 

Invasion of the coupon clippers 

Where does industry lock horns 

Deals: time for a reshuffle 

Retailers pop with enthusiasm for P-O-P 

Dublin Food Gallery...St. Patrick’s Day 
Promotion 

) Sending manufacturers an S-O-S for more P-O-P 

| Coca-Cola Foods Exec...on deals 

On generics and coupons 

| A new deal on deals? 

Competition: heating up a blistering pace 

Manufacturer relations: it’s a deal! 

Retail operating performance (advertising) 

Purchasing behavior of coupon customers 

Nestle explains new trade-relations program 

Promotional practices don’t always make perfect 

Big ad bucks back the brands 

| Rage for coupons still rages 


BAKERY 

Dublin Food Gallery takes the cake with St. 
Patrick’s Day Promotion 

Delibake: combination on a roll 


BEVERAGES 
| The Super Entertainers 


BOTTLE BILLS 
Bottle bill is recycled 


BRANDS - NATIONAL, PRIVATE, GENERIC 
Generics! Generics! Who buys generics? 

On generics and coupons 

Generics: the evolution of the species 
Generics/What next? 

Sour economy curdles store and brand loyalty 
What image do generics promote? 

National brands withstand pressure 

BBDO’s tool for building brand image 

Brand Power 1982 [Part I] 

Brand Power 1982 [Part II] 


BUYING & ORDERING 

Buyers optimistic, but wary on interest rates 
Survey of buyers 

How salesmen help the brands to help the stores 


CHAINS 

Gran Central's rainbow remodel [Bridgeport, CT] 
Chains: stronger than the weakest link 

Bashas’ proud Navajo venture {Chinle, AZ] 

The rethinking of the supermarket 


CHECK CASHING & ELECTRONIC FUNDS TRANSFER 


Dahl's makes a triple play in electronic funds 
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COMPUTERS 
UCS: will brokers lose control...? 
Mini and microcomputers 


| CONSUMERS 


Generics! Generics! Who buys generics? 

Customer relations: happy to make your 
acquaintance 

Retail operating performance: bigger numbers, 
higher stakes 


| Shopping habits: prices aren’t, after all, 


everything 
1982 census of supermarkets 


| The cheese and deli shoppers 
| Sour economy curdles store and brand loyalty 


Getting the customer in ‘*Focus”’ 

1982 Guide to Product Usage 

Supermarkets listen for that resounding **Ole’’ 

Consumer affairs in the Reagan White House 

Supermarkets and the single shopper 

Behind every brand stands a consumer rep. 

Senior shoppers speak out on supermarket 
shopping 


CONVENIENCE STORES 
Convenience stores: 40,000 units can’t be wrong 


DAIRY/DELI 

Dairy: it can be a moving experience 
The cheese and deli shoppers 
Delibake: combination on a roll 


DEFINITIONS 
Definitions: by type of store, by store format, 
by affiliation 


DESIGN see also STORE OF THE MONTH 
The rethinking of the supermarket 


| DIRECT STORE DELIVERY 


Distribution and delivery 
A better handle for DSD 


EQUIPMENT 

Energy: pulling the plug on OPEC 

Plastic sacks: the brewing tempest in a T-Shirt 
Equipment *83 

Equipment catalog 


| FINANCE 


Financial planning [Robert Buzzell] 


| Managing for profits during inflation 


| FRONT END 


Plastic sacks: the brewing tempest in a T-Shirt 
Three policies in pursuit of plus profits 
[Ralphs, Publix, Food Mart} 
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transfer Aug Checkstands [Equipment *83] 
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GENERAL MERCHANDISE 
Battling against the economic times 
[GM Report/82] 
Phono records, tapes 
Non-Foods: the tonic that is HBA 
The bottom line on general merchandise 
How Shoprite speeds up sales of car care 
Sav-A-Stop’s marriage to Consolidated Foods 
At FMI: Non-Foods... still scores some 
good points 
Non-Foods in the fast track [Johnny’s Grand 
Central, Covington, WA] 
GM/Buyers/Suppliers: the word from Texas is 
encouraging 
Publications: magazines/tabloids, paperbacks 
...Progress of NASM and its members 


HEALTH & BEAUTY AIDS 

HBA Report *82 

Non-Foods: the tonic that is HBA 

The inventory cutback scene 

How mini-HBA sections score in crowded 
inner-city stores 

A close look at OTC Drugs [Ad] 

Hair care puts luster in HBA [Ad] 

Easter’s parade of pharmacies 

Supers fighting through Rx regulatory thicket 

Cosmetics and skin care [Ad] 


HEALTH & NUTRITION 

Passing a solution to the sodium situation 
The dieters: their loss is your gain 

The odium of sodium 

Diet guidelines spark controversy 
Health/Nutrition Centers 

All the fitness news that supers print 
Caffeine stimulates some controversy 


INDEPENDENTS 

212 outstanding independents 

Independents: hats off to the flexible high flyers 

When the warehouse store monster invades your 
turf, don’t panic 

Youngstown, Ohio: running a store in a 
hard-times town 

The rethinking of the supermarket 


MARKETS 

1982 census of supermarkets 

Supermarkets listen for that resounding ‘‘Ole”’ 
[Hispanic market] 


MEAT AND FISH 

The battle of the brand-name broilers 

Seafood seminar: how to ‘‘reel-in’’ the customer 
The prime of the meat shopper 

Meat operations: scan your way to profits 
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MERCHANDISING see also Idea Sketchbook, a regular feature 


Spring merchandising: ways to sprout new sales 

Barbecue and picnic merchandising 

Merchandising [Murray Raphe!l] 

Merchandising ideabook for summer [Ad] 

Fall merchandising: time to take in those extra 
autumn sales 

Merchandising ideabook for fall [Ad] 

Holiday and winter merchandising 

Progressive Grocer’s Merchandising 
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Advisory Council 





NEW ITEMS 
Nestle explains new trade-relations program 


| Booz-Allen & Hamilton...on new product 


management 


| Brands’ new formulas from the R & D test tube 





PERSONNEL 

Productivity: power to the people 
[quality circles] 

Employee manuals: going by the book 

Labor relations [William Wynn] 

Labor and productivity 

1982 census of supermarkets 

Grade A school for grocers 

Older part-timers fill operational gaps in 
supermarkets 
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PRICES & PRICING 
Prices 
What price price-integrity? 





PRODUCE 

A master of fruit arranging 
Provocative programs for produce 
The a-peeling fruits of summer 
Apple[ause] for the fall apple 


SCANNING 

From your price scanning data, sharper 
merchandising decisions 

What price price-integrity? 

Two ways to go for greater scanning profit 


SECURITY 
Equipment °83 - security 





STORE FORMATS 

40 depts. enrich new combo store 

Characteristics of store formats 

Has someone been eating a piece of 
your market? 

NARGUS releases warehouse store study 





STORE OF THE MONTH 

40 depts. enrich new combo store 

The Acme with Buckeye motif 

How Chicago’s Richard Gromer ‘‘expanded”’ 
to one store 

Customer loyalty endures *‘The last remodel’’ 

Luxury-model D. & W. rides smoothly in 
Michigan 

The parable of the miracle-working independent 

Low prices...Southern hospitality help Ukrops 
take Richmond 
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VIDEO GAMES 

Video games invade supermarket space 

Attack and counterattack on the video games 
battlefield 

Equipment °83: video games 
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WAREHOUSE STORES see STORE FORMATS 


Wholesalers: out in front playing backstop 
Commentary: IGA 
IGA today: a tough competitor 
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